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Evolution of Al in
Marketing

The digital marketing industry is constantly evolving,
and one of the most significant factors driving this

change is the application of artificialintelligence (Al).

Alin digital marketing has not only transformed the
way businesses promote their products and services
but has also created exciting opportunities for
professionals in the field. As Al continues to shape
the digital landscape, professionals with a strong
understanding of both Al and digital marketing
strategies are in high demand.

2020s:

Al & ML in Digital Marketing Report 2024

® The internet Goes Mainstream
e Emergence of search engines and email marketing.
e Initial use of Al for personalising emails and content.

* The Social Media Explosion
e Social media platforms become the new frontier for marketers.
e Al begins to influence social media marketing through targeted ads and insights.

¢ Big data and Advanced Analytics
e The rise of big data analytics provides deeper insights into consumer behaviour.
e Introduction of chatbots and Al-driven content creation tools.

¢ Generative Al and Real-time Adaption

e Generative Al presents opportunities to transform marketing.

e Al's role in data privacy and ethical marketing becomes a central concern.
e Marketers are increasingly relying on Al for real-time decision-making.
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Usage of Al& ML In
Digital Marketing

The digital marketing industry is constantly
evolving, and one of the most significant factors
driving this change is the application of artificial
intelligence (Al).

Alin digital marketing has not only transformed
the way businesses promote their products and
services but has also created exciting
opportunities for professionals in the field. As Al
continues to shape the digital landscape,
professionals with a strong understanding of both
Al and digital marketing strategies are in high
demand.
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Paid Ads

ﬁl c&ptimizes ad spend through Programmatic Ad Targeting and Retargeting & Lookalike
udiences.

Programmatic Ad Targeting automates ad performance tracking, bidding, and optimal
timing, maximizinlg( ad budget efficiency.

Retargeting & Lookalike Audiences re-engage visitors to complete actions and identify
new potential customers with similar traits to existing audiences, boosting conversions
and customer retention.

Sales Forecasting

Al enhances sales forecasting and lead scoring for business growth.

Sales Forecasting uses past data, trends, and events to predict demand, aiding deal
closures, customer retention, and lifetime value, while optimizing resource allocation.
Lead Scoring leverages Al to identify high-potential leads in longer B2B sales cycles,
helping sales teams prioritize efforts for better conversions.

(o

Dynamic Pricing

Dynamic pricing boosts sales without hurting profits. Unlike blanket discounts, it uses
past purchases and behavior to offer personalized incentives. If a user tends to buy only
with a discount, a targeted coupon can drive conversion, ensuring smarter promotions
and better revenue management.

Recommendation Engines

The increasing reliance of consumers on digital assistants such as Amazon Alexa,
Apple Siri, Microsoft Cortana, and Google Now has pushed brands to optimize their
content forvoice search Opens a new window. Search algorithms such as Google Rank
Brain and Hummingbird encourage content that is conversational and focuses on long-
tail keywords. Also, to win at voice search queries, Google recommends making the
most of micro-moments.



Content Creation

Computers creating content on their own would have been a pipe dream a few decades ago, but
today we are at the vanguard of this vision becoming a reality. Although Al is not completely
capable of writing opinion or editorial pieces yet, significant progress has been made to enable
writing data-centered content. Al-driven content creation Opens a new window tools have been
successful in creating news stories, and industry reports, such as financial and sports reports, that
sound coherent and cohesive.

Conversational Al

The rise of chatbots and digital assistants has boosted conversational Al in marketing.

Chatbots offer 24/7 customer support, handling queries like a human and freeing up customer
care teams for complex issues. As messenger app usage grows, so will chatbot utilities.

Digital Assistants like Alexa, Siri, and Google Now drive the need for voice search optimization.
Search engines favor conversational content and long-tail keywords, with Google recommending
micro-moment strategies for better visibility.

Personalization

Once a new visitor lands on your website, you need to give them a reason to keep them coming
back. 1:1 personalization enables you can connect with your visitors and customers directly
through your website, apps, emails, and other digital properties. Depending on the stage of the
buyer’s journey, you can craft multiple marketing campaigns targeting different buyer personas that
are initiated whenever a user acts on atrigger.

Audience Segmentation

Al-driven audience segmentation goes beyond traditional criteria like demographics and
geography. Using MarTech tools, Al analyzes vast data points to identify patterns and segment

users based on behavior, interests, and purchase history. This granular approach enables more
nerconalized marketing and imbroved tarcetino
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Search Engine Optimization (SEO)

Artificial Intelligence (Al) and Machine Learning (ML) The techniques employed in Search
Engine Optimization (SEO) have significantly progressed! This technological advancement has
empowered marketers across industries by ensuring they can view and analyze vast amounts
of data- enabling them to optimize the content of their web pages better than ever before! By
doing so - these businesses can bolster support for their websites' functionalities such as their
search engine rankings.

Social Media Marketing

Al and ML techniques have transformed social media marketing by enabling advanced
targeting, content optimization, and campaign automation. ML algorithms analyze social
media data, including user demographics, interests, and engagement patterns, to identify
target segments and optimize content for maximum reach and engagement. Al-powered social
listening tools monitor conversations, sentiment, and trends across social media platforms,
allowing marketers to gain valuable insights and respond effectively to customer feedback.

Email Marketing

Al and ML are transforming email marketing with automation, personalization, and campaign
optimization. ML analyzes customer behavior to predict engagement, while Al-powered
platforms automate personalized emails, optimize send times, and A/B test content for better
performance.

Conversion Rate Optimization (CRO)

Al and ML play a crucial role in optimizing conversion rates, which is essential for driving
business growth. ML algorithms can analyze website user behavior data, including clickstream
data, mouse movement, and time spent on the page, to identify conversion barriers and
potential areas for improvement.
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05 TOP CHALLENGES for using Al and ML

in Digital Marketing

LACK OF EXPERTISE

DIFFICULTY IN TRACKING
CUSTOMER TOUCHPOINTS

LIMITED RESOURCES FOR
ANALYSIS

COMPLEXITY OF MULTI-
CHANNEL ATTRIBUTION

LACK OF DATA
INTEGRATION

DIFFICULTY IN
INTERPRETING
ATTRIBUTION RESULTS

Lack of

Expertise Many
organizations lack

the specialized skills
needed to
implementand

manage Al solutions
effectively. Training
or hiring Al
specialists can be
costly and time-
consuming.

Limited Resources

for Analysis Al
implementation

requires significant
computational
resources and tools
for data analysis.
Small to mid-sized
businesses may
struggle with
infrastructure and
budget constraints.
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Lack of Data

Integration -
Data often resides in

silos across different

platforms and
systems. Al models
need unified, high-
quality datasets to
deliver actionable

insights, which

requires robust
integration efforts.
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We Deliver Success!!
What Will Your Success Look Like?

Get Free Consultation
with our u

Digital Marketing Experts
www.thinkprile.com

sales@thinkprile.com

+91 994 956 1110

Hyderabad, TS, India
https://twitter.com/ThinkPrile
https://www.facebook.com/ThinkPrile
https://www.linkedin.com/company/thinkprile
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